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Outline
Introduction
What consumers should now about marketing and advertising to make a wise purchasing decision.
Thesis
Consumers should know that marketers create desires that did not exist previously and creates a culture of discontent through advertising to elicit a purchasing decision from consumers and as such, consumers should be critical when making purchasing decisions. 
Body
First Body paragraph
· Main point
· Example
· Details
· Concluding sentence
Second Body Paragraph 
· Main point
· Example
· Details
· Concluding sentence

Conclusion
· Restating Thesis 
· Summarizing the main points 
· Overall concluding sentence 





